[image: image4.emf]

Group 2 Channels - 

Roll-out Proposal

5%

10%

15%

20%

25%

30%

35%

40%

30%

35%

40%

45%

50%

0%

10%

20%

30%

40%

50%

Year 1 Year 2 Year 3 Year 4 Year 5 Year 6 Year 7 Year 8 Year 9 Year 10



Percent with Closed Captions

Group 2 (1st round commitment)

Group 2 (2nd round proposal - % of schedule hours)

Group 2 (2nd round proposal - % of viewing hours)


1

CAPTIONING ON SUBSCRIPTION TELEVISION
Current Roll out

· Closed captioning was launched on digital services of AUSTAR and FOXTEL in October 2004 (OPTUS digital from 2005);
· 20 channels were enabled for captioning launch;
· A further 20 channels enabled from October 2006 to April 2007;
· Captioning commenced at 5% of the total hours of applicable channel programming in 1st year; 
· Increasing by additional 5% each year thereafter of 5-year rollout plan (total 25% for 1st 20 channels and 15% for 2nd 20 channels).
Phase 0ne Channels

· Year 1 target 5% = average level across 20 channels was 25% 

· Year 2 target 10% = average level was 31.24% 

· Year 3 target 15%  = average level was 34.45%

· Year 4 target 20% (ends 0ctober 2008) = currently 38.4%

Phase Two Channels

· Year 1 target 5% = 5.59%

· Year 2 target 10% (ends 0ctober 2008) = currently 10.39%

Hours

· 2004/05 = 41,258 hours


· 2005/06 = 55,048 hours
(33% increase on past year)

· 2006/07 = 69,805 hours
(26% increase on past year)

In addition access is also available on:

· The ‘+ 2’ channels (8 channels with same programming as original channel but 2 hours later);
· World Movies (95% programming subtitled);
· Data and text on channels such as Weather Channel, SKYNEWS, FOX SPORTS News;

· ABC, SBS and commercial networks captioning via retransmission on FOXTEL; and on AUSTAR, via retransmission and an FTA tuner included in the MySTAR.
On-going commitment to improving access with:

· Research & development to enable recording of captions; and

· ability to search by ‘closed captioned programs’ via the EPG (FOXTEL) and website (AUSTAR);
· captions are enabled and/or disabled via the yellow button (AUSTAR) and through the ‘set-up’ option (FOXTEL).
Examples of text based services via the ‘red’ button:

· SKYNEWS Active

· Fox Sports News 

· Sports interactive

· Weather Channel

· Drama interactive

Enabled Channels

Movies
Movie One, Movie Greats, Movie Extra, Showtime, Showtime Greats, TCM, Fox Classics

General Entertainment
Arena, Biography Channel, Comedy Channel, E!, FOX8, Hallmark, How To Channel, TV1, UKTV, Lifestyle, Lifestyle Food, Ovation, W 
Kids & Family
Boomerang, Cartoon Network, Disney, Playhouse Disney, Nickelodeon, Nick Jr
News & Documentary
FOX News, Crime & Investigation, History 
Channel, Weather Channel, Discovery, Discovery Home & Health, Discovery Science, Discovery Travel & Living, National Geographic, Animal Planet
Sport



ESPN 

Music



Channel [V], CMC, MTV, VH1

Future plans

Current Undertakings under s.50 of the Disability Discrimination Act (DDA)

· Exemption granted by HREOC on 4 June 2004, to expire 4 June 2009;

· Current roll-out plan continues until 20 October 2009;

· Future roll-out plan to be lodged 12 months out from expiry of exemption (ie 4 June 2008); and 

· Following submission to HREOC, lodgment date extended to 30 June 2008.
Future roll-out

· ASTRA has constantly reviewed the implementation of its current plan (via ASTRA Captioning Committee);

· Target levels have been met and in many cases substantially exceeded;

· However some channels, depending on size and/or genre do not fit the percentage of schedule approach;

· The STV channel community want to service more deaf and hearing impaired subscribers but need a more flexible approach in meeting agreed levels;
· ASTRA has sought to balance the interests of its many and varied stakeholders;

· The proposed plan must cater for all channels of varying sizes and varying capacities to supply captioning and for the various owners and operators (which include over 40 domestic and international companies);
· Based on a commitment to satisfy all stakeholders’ reasonable expectations ASTRA has formulated an approach to meet closed captioning targets determined for percentage of the schedule and/or percentage of possible viewing;

· This provides a greater opportunity to maximise access around peak viewing periods and most popular shows;
· This strategy assumes access to a greater range of programming for deaf and hearing impaired subscribers in line with other priorities for other subscribers;

· As per following tables for first and second phase channels, minimum levels  as percentage of  program schedule will continue to increase by 5% each year of following five-year period;

· However if channels choose to meet levels as percentage of viewing then those minimum levels will be 10% higher than the percentage of schedule minimum, over the relevant period.

Discussions with Stakeholders

· ASTRA has met with the Deafness Forum (19/06/08); Deaf Australia (25/06/08) and Media Access Australia (26/06/08) to discuss the future roll out plan;


· At these meetings ASTRA indicated that it would submit the future roll-out plan, as proposed, as a DRAFT and continue discussions (with its members and with stakeholders) as relevant; 

· The aim is to finalise the future roll-put plan (post October 2009) by end October 2008 (this will allow 12 months from the end of the current roll-out plan).

30 June 2008
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